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The GREAT Turke{ Drive volunteers pose for
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AFD celebrates
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another successful
Turkey Drive

-'IfhaniGgi'vi'ng turkeys were given to 1,960
needy families in Metro Detroit, thanks to the
AFD Turkey Dnve and its hard-working
committee. A big THANK YOUto all the
volunteers and supporters of this annual
event. More photos on pages 28 and 29.
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AFD’s Holiday Gift to Liquor Retailers:

The right to increase profits!

By Michele MacWilliams

After three years of hard work,
AFD succeeded in having legislation
passed that allows liquor retailers to
increase their profit margins.

The bill could become effective
before the end of 2004. Retailers
will have the flexibility to raise
prices as they deem appropriate,
above the state-set minimum price.
For the first time in two decades,
store owners will be able to adjust

for increasing costs. "Retailers can
substitute their own sound judgment

krmlec?eof narket condtio<
or one-size-fits-all mandated
prices," said Mike Sarafa, AFD
President.

The Increased Proflt OPPortun»y
created by the PassaSe of thls biH ,s
enormous. According to the
Distilled Spirits Council of the
United States, if licensees were able
to achieve a 25 percent margin on
just one quarter of the liquor
business, it would mean an
additional $11.5 million in new
gross profits - al| of which (less six
percent sales tax) go directly to the
retailer’s bottom line.

The battle for the liquor discount
- *haa o
fgﬁrg ts.e naolgtegbelrozgoir?da ngyears
of intense lobbying. House Bill 4458
passed the Michigan House of

Representatives. It passed the
Senate Economic Development,
Small Business & Regulatory
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Reform committee on
December 9, 2003 before
being sent on to the Senate
floor where it remained
pending the completion of
the fiscal year 2004/2005
budget. In November of
2004, the Senate passed the

bill and sent it to Governor Granholm.

"As many of you know, increasing liquor
profits for our retailers was an objective of
mine when | accepted the position of AFD
president three years ago," said AFD President
Mike Sarafa. "Although it has taken longer
and was a much harder battle than anticipated,

all our efforts have finally paid off," Sarafa
added. "The passage of HB 4458 is a real,
tangible benefit that AFD has provided to

Michigan retailers.”

Sen. Ken Sikkema (top left), Sen
Alan Sanborn (top right) and
Rep. Sal Rocca were
instrumental in passing HB 4458

Efforts by AFD members make the difference

By Dan Reeves

When the call to action went out,
AFD members really made the
difference in winning the fight to
increase liquor profits. AFD could
not have won without the help of our
members.

Winning at the grassroots level can
mean the difference in getting
favorable legislation passed or
unfavorable legislation stopped. The
most effective way to influence public
policy on behalf of the food and
beverage industry is for state
legislators to hear from their local
businesses.

When House Bill 4458 was first
introduced in the House in March,
2003, we called upon our members
asking them to write, fax or call their
legislators to support passage of the
bill. The response was immediate and
successful as the bill breezed through
the committee on its way to passage
by the House of Representatives.

This year, as HB 4458 moved
through the Senate Committee and on

to the Senate floor, AFD members
were again called upon for their help.
| personally heard from nearly two
dozen members who wanted to know
what else they could do or who else
they should contact. Members from
all over Michigan called the AFD
office asking questions about the
process and what they as members
could do to help encourage passage
of the hill.

AFD President Mike Sarafa spoke
to numerous legislators from across
the state that said they had received
phone calls and letters from their
constituents. "It really makes a big
difference when you know that you
can count on member support when
important issues to the industry are at
stake," Sarafa added.

We encourage members to take a
moment to call the AFD office (248-
671-9600) with their fax numbers and
email addresses so that when issues
come up that need attention, we can
communicate quickly and efficiently.
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President'sMESSAGE

AFD's Board Leads Liguor Fight;

Garners Wide Industry Support

By Mike Sarafa
AFD President

In the June 2004 edition of the
AFD Food and Beverage Report,
I listed the many contributions of
AFD Board Members to the
organization. Nowhere in the last
few years has this been more
evident than with the fight to
raise the retail liquor discount.
For over a decade AFD has been
working in some fashion to
change the liquor pricing system
for retailers. And now, thanks to
the leadership of several Board
members, SDD licensees around
the state may have theopportunity
to increase their liquor profits.

Retailers should know the
considerable resources in time
and expense that several AFD

Board members spent working on
this issue. From working on our
Political Action Committee
(PAC) to strategizing to making
personal phone calls to legislators
to facilitating the support of the
liquor industry, the AFD Board
was involved in every facet of the
process over the last two years. |
would especially like to thank
Ronnie Jamil, Thom Welch. Fred
Dally, Joe Bellino and John
Pardington for their leadership
and efforts.

These men and many others
understood the importance of this
issue to our industry and put their
time and money where their
mouths were. Because of them
liquor retailers could cam
millions more in profits in 2005.

This victory would also not

The Grocery Zone

By David Coverly

have been possible without strong
support from the other two tiers ol
the liquor industry. | would
especially like to thank Dave
Holiday of the Distilled Spirits
Council of the United States and
Syd Ross, head of the Michigan
Liquor Vendors. The passage of
this legislation would not have
been possible without their strong
support. This issue is a good
example of manufacturers,
distributors and retailers working
together for the good of the
industry. Again, AFD Board
Members were instrumental in
bringing these other groups to the
table.

The ability to achieve a greater
profit margin for liquor is good
news for our industry during this
time of year. 1am proud of the
accomplishment and hope that
everyone’s Holiday Season is
filled with other good news as
well. On behalf of the entire AFD
family, 1 would like to wish all of
you a blessed and joyous Holiday
and a healthy, prosperous New
Year!
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Thank you Michigan State Legislators

These Michigan State Legislators believe in retaining and creating more Michigan jobs. They support efforts to spur
investment in Michigan's small businesses. That’s why theses state legislators were willing to put their good name on
the line to support Michigan retailers and pass HB 4458, which allows SDD licensees to increase their profit margins.

Michigan’s 4.000 liquor retailers who are members of the Associated Food Dealers of Michigan have one thing to say
to the Michigan State Legislators: Thank you! We will not forget your efforts!

« Sen. Jason Allen, R-Traverse City
« Sen. Raymond Basham, D-Taylor
« Sen. Virg Bemero, D-Lansing

« Sen. Patricia Birkholz, R-Saugatuck
« Sen. Michael Bishop, R-Rochester
« Sen. Cameron Brown, R-Sturgis

« Sen. Nancy Cassis, R-Novi

« Rep. Jack Brandenburg, R-Harrison
Township

* Rep. Tom Casperson, R-Escanaba

* Rep. Bruce Caswell. R-Hillsdale

« Rep. Sandy Caul. R-Mt. Pleasant

* Rep. Paul Condino, D-Southfield

* Rep. Craig DeRoche. R-Novi

« Rep. John Moolenaar, R-Midland
* Rep. Gary Newell, R-Saranac

* Rep. Neal Nitz, R-Baroda

« Rep. Mike Nofs, R-Battle Creek
« Rep. Brian Palmer, R-Romeo

« Rep. David Palsrok, R-Manistee

« Sen. Irma Clark-Coleman, D-Detroit

« Sen. Hansen Clarke, D-Detroit

« Sen. Alan Cropsey, R-DeWitt

« Sen. Valde Garcia, R-Howell

« Sen. Thomas George, R-Kalamazoo

« Sen. Judson Gilbert. R-Algonac

« Sen. Mike Goschka, R-Brant

« Sen. Beverly Hammererstrom, R
Temperance

« Sen Bill Hardiman, R-Kentwood

« Sen. Gilda Jacobs, D-Huntington
Woods

« Sen. Ron Jelinek. R-Three Oaks

« Sen. Shirley Johnson, R-Royal Oak

 Sen. Wayne Kuipers, R-Holland

« Sen. Burton Leland, D-Detroit

« Sen. Michelle McManus, R-Lake
Leelanau

« Sen. Bruce Patterson, R-Canton

« Sen. Alan Sanborn, R-Richmond

« Sen. Martha Scott, D-Highland Park

* Sen. Kenneth Sikkema, R-Wyoming

« Sen. Buzz Thomas, D-Detroit

« Sen. Laura Toy, R-Livonia

« Sen. Gerald Van Woerkom, R-
Muskegon

* Rep. Daniel Acciavatti, R-
Chesterfield

* Rep. Fran Amos, R-Waterford

« Rep. Clark Bishee, R-Jackson

 Rep. Kenneth Bradstreet, R-Gaylord

AFD member responds

Here is a letter that Jerry' Crete of
Ideal Party Store sent to Sen. Robert
Emerson, D-Flint, in response to his
NO vote on HB 4458.

Dear Senator Emerson,

1 just wanted to respond to your
comments regarding the legislation
passed in the Senate allowing
liquor retailers to raise prices on
liquor. The reality of the matter is
competition will not allow us to
raise prices very much if at all.
Retailers like myself (and many in
your district) have lived with much
higher costs of doing business

4 | AFD Food & BeverageREPORT

* Rep. Leon Drolet, R-Clinton Twp.

* Rep. Judy Emmons, R-Sheridan

* Rep. David Farhat, R-Muskegon

* Rep. Edward Gaffney, R-Grosse
Pointe

 Rep. John Garfield, R-Rochester
Hills

* Rep. Paul Gieleghem, D-Clinton
Township

* Rep. Lauren Hager. R-Port Huron

* Rep. Doug Hart. R-Rockford

* Rep. Jacob Hoogendyk. Jr.. R-
Kalamazoo

 Rep. Hoon-Yung Hopgood, D-Taylor

« Rep. Jim Howell. R-St. Charles

* Rep. Bill Huizenga, R-Zeeland

* Rep. Scott Hummel. R-DeWitt

* Rep. Joe Hune. R-Fowlerville

* Rep. Tupac Hunter, D-Detroit

* Rep. Rick Johnson, R-LeRoy

* Rep. Ruth Johnson, R-Holly

* Rep. Larry Julian, R-Lennon

* Rep. James Koetje, R-Walker

* Rep. Jerry Kooiman, R-Grand

Rapids

* Rep. Phil LaJoy, R-Canton

* Rep. Charles LaSata, R-79

* Rep. Tom Meyer, R-Bad Axe

* Rep. Mary Ann Middaugh, R-Paw
Paw

« Rep. Matt Milosch.R-Lambertville

including higher liquor liability
costs, healthcare costs, taxes and
liquor license costs. When you
factor in all of the costs retailers pay
just to sell liquor (licenses, liability
insurance and additional state taxes)
we really don't make 17% which is
our discount. The margin is more
like 12-13%. Factor in the fact that
up to 50% of our businesses like
ours are also suffering dramatically
from the increase in the cigarette
tax. Our customers are now buying
cigarettes out of state, on the internet
and from major gasoline companies.
The legislation will help us but it

« Rep. John Pappageorge, R-Troy

* Rep. John Pastor, R-Livonia

« Rep. Mike Pumford, R-Newaygo

« Rep. Randy Richardville, R-Monroe

« Rep. David Robertson, R-Grand
Blanc

« Rep. Sal Rocca. R-Sterling Heights

* Rep. Scott Shackleton, R-Sault Ste.
Marie

* Rep. Rick Shaffer. R-Three Rivers

* Rep. Fulton Sheen, R-Plainwell

* Rep. Marc Shulman. R-West
Bloomfield

* Rep. Doug Spade, D-Adrian

« Rep. John Stahl, R-North Branch

« Rep. John Stakoe, R-Highland

* Rep. Glenn Steil. Jr., R-Grand Rapids

* Rep. John Stewart. R-Plymouth

* Rep. Susan Tabor, R-Lansing

* Rep. Shelly Taub, R-Bloomfield Hills

* Rep. Aldo Vagnozzi, D-Farmington
Hills

* Rep. William Van Regenmorter. R
Hudsonville

* Rep. Barbara Vander Veen, R-
Allendale

« Rep. Joanne Voorhees, R- Grandville

* Rep. Howard Walker, R-Traverse
City

« Rep. Christopher Ward, R-Brighton

* Rep. Lorence Wenke, R-Richland

« Rep. Gary Woronchak, R-Dearborn

is still not enough. Your comments
that this is only to pad retailer's
pockets are totally off base. I think
you need to better understand our
industry and the challenges that we
face. Most of us are not getting
"rich" but struggling just to make a
living. 1 think if you knew more
about our industry your NO vote
would have been a YES vote.

Support of small business is good
for everyone in the state. This bill
supports small businesses, your
vote did not.

Jerry Crete

Ideal Party Store

Calendar

February 8-12, 2005
National Grocers Association
Annual Convention

Bally's Las Vegas

Las Vegas, NV

(703) 516-0700

February 11, 2005

AFD Annual Trade Dinner and Ball
Penna’s of Sterling

Sterling Heights, Ml

(248) 671-9600

April 4-5, 2005

40th Annual Food Marketing Conference
Western Michigan University
Kalamazoo, Ml

(202) 452-8444
www.hcob.wmich.edu/fmk

April 19 & 20, 2005
AFD Spring Trade Show
Burton Manor

Livonia, Ml

(248) 671-9600

July 13, 2005

AFD Scholarship Golf Outing
Fox Hills

Plymouth, MI

(248) 671-9600

Statement of Ownership

The AFD Food & Beverage Report
(USPS 082-970; ISSN 0894-3567) is
published monthly by Metro Media
Associates, Inc. (MMA) for the
Associated Food Dealers of Michigan
(AFD) at 30415 W. 13 Mile,
Farmington Hills, Ml 48334.

Material contained within The AFD
Food & Beverage Report may not
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permission from AFD.

The opinions expressed in this
magazine are not necessarily those
of MMA or AFD, its Board of
Directors, staff members or
consultants. Bylined articles reflect
the opinions of the writer.

POSTMASTER: Send address
changes to AFD Food & Beverage
30415 W. 13 Mile, Farmington Hills,
MI 48334.

ADVERTISERS: For information on
advertising rates and data, call AFD,
Ray Amyot, 30415 W. 13 Mile,
Farmington Hills, M| 48334, (248)
671-9600 or (989) 386-9666.

AFD works closely with the following
associations:

ISNCSI

NGA
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Distribute assets according to your plan

By: Randall A. Denha, Esq.
Cox, Hodgman & Giarmarco
Attorney at Law

With the holidays just around the
comer, you might be feeling generous
— and for estate planning purposes,
now might be a good time to turn
your generosity into tax savings.

From now until the end of the year,
you can take advantage of the gift
tax exclusion. Currently, you're
entitled to make an unlimited
number of $11,000 gifts each year.
Your spouse can do the same thing
so jointly, you can give $22,000 to
each recipient.

By giving away assets while you're
alive, you can significantly trim the
value of your taxable estate. That's
beneficial if you've accumulated a
fair amount of wealth. In 2004, the
estate tax went into effect when an
estate has assets of more than $1.5
million and the tax rate is a
whopping 48 percent. (Imagine your
loved ones having to forfeit nearly
half of your hard-earned savings to
Uncle Sam!)

Under current law, the amount of
assets subject to the estate tax and
the tax rate are scheduled to be
gradually phased out by 2010 and
reinstated by 2011.

So at this point, there are many
unknown factors in estate planning.
You don’t know when you'll die,
how big your estate will be — and.
of course, what the tax law will be at
that time. To make matters worse,
even though the estate tax is being
phased-out, the gift tax is scheduled
to remain in force with a $1 million
exemption.

What will happen to the estate tax
after 2010 is anyone’s guess, but

many people expect Congress to
reinstate it in some form. After all,
2010 is around the time the first
baby boomers turn 65 and the
demand on government resources
such as Social Security and
Medicare will increase.

In short, affluent individuals must
still plan for the possibility of an
estate tax and lifetime gifting can be
part of a wise plan.

Some Advantages of Gifting

In addition to reducing your
taxable estate, here are some other
benefits of gifting:

Future appreciation in the value of
the gift will be excluded from your
taxable estate. So if you give away
an asset worth $10,000 now and at
your death the asset is worth
$50,000, a grand total of $50,000
escapes taxes.

You can evaluate your heirs' ability
to manage money. Lifetime gifting
gives you an opportunity to see how
your children handle wealth. If they
manage it well, you may feel more
comfortable passing on more —
either during your lifetime or when
you die.

NO MORE VCR TAPES

Digital Video Recorder Observation System

PROTECTED BY

... hot Uncle Sam's

If you want to take maximum
advantage of the annual exclusion in
the near future, the approaching
year-end is a perfect time. Let's say
you and your spouse want to give
your son at least $40,000 to help
with a down payment on a house.
Together, you give him $22,(XX) in
December ($11,000 each for 2004).
Then, on New Year's Day, you can
give him another $22,000 for the
2005 tax year.

Keep in mind that exceptions to
the gifting rules do exist. For
example, paying education or
medical costs for another person is
generally not a taxable transfer.

If you're interested in year-end
gifts, don't wait until the very last
minute. If a gift is made by check, it
should be delivered and deposited
by the recipient by December 31 to
qualify for the 2004 annual
exclusion. (However, the check can
be paid by your bank in 2005.)

Assets,
continued on page 31

*Built in DVR Quad Monitor * 80 Gigs storage
* High Resolution Real Time Recording and Playback ¢ Remote Controller
* Recording Speed: 120 fps Real Time < Color Cameras— Indoor

SAVE TIME AND MONEY WITH YOUR FREE SECURITY SURVEY!
CALL

GUARDIAN ALARM

1-800-STAY-OUT -« 1-800-782-9688

1-800-STAY-OUT

January 2005 | 5



AAA members

If you are an AFD member, you
can save as much as 52 percent on
your AAA insurance rates. AAA
recently increased its discount to
AFD members to eight percent,
based on its claims review. Add
this savings on to AAA’s recently
enhanced Premier Discount levels,

NOwW Save maore

which now range from 0% to 44%,
and the savings can be substantial.
For more information and to take
advantage of these reduced rates,
please call Melissa at AFD at (248)
671-9600. She can then refer you
to the proper AAA agent.

Farewell Franco-American

The Boston Globe reports that
Campbell Soup Co. is retiring the
Franco-American brand under which
it sells products such as
SpaghettiOs, and will begin using
the Campbell’s brand name for these
products. The goal, according to
reports, is to position the brand to
compete better with Chef Boyardee
and Heinz.

Experience the difference
at Peoples State Bank

Farmington Hills » Grosse Pointe Woods
Hamtramck ¢ Madison Fieights
St. Clair Shores * Southfield
Sterling Heights «Warren

1.888.876.4545

www.psbnetbank.com

Member FDIC
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EOPLES

State Bank

1

Letters

Marathon
Encouragement

Editor IsNote: This letter was sent
to Mike Sarafafollowing his run in
the Detroit Free Press/Flagstar
Bank Marathon (see article Nov/Dec
2004, page 3).

Dear Mike,

Having already congratulated you
for your "conquering" of the Detroit
Marathon, you will find enclosed my
check made payable to "The AFD
Foundation” in the amount of $545.

There was never a doubt in my
mind that you were going to finish
the race, and that's coming from
someone who has run over 20
marathons. | can only imagine what
it felt like mentally running down
the slope (I know how it felt like
physically) and knowing that you
were within view of accomplishing
something that is a once in a lifetime
memorable experience; your first
marathon. Very few people have a
true appreciation for the number of
miles you have ran, or the pain you
went through, or all of the
wondering of what it was going to
be like and then, of course,
eventually running the marathon
itself. It will certainly be an
experience you will not forget ever
in your life.

I can tell you almost mile by mile,
the events of my first marathon in
Canton, Ohio, how | felt during the
race, after the race and for the next
week immediately following the
race. While it is a tremendous time
commitment to train for the
marathon, now that you have trained
for one, the second one will be
"easy" to train for.

As 1discussed with you when |
committed to my contribution, |
would pay you $10 for the first 26
miles and $1 for the next 285 yards,
equaling the $545 in my
contribution. | give it knowing that
this is a small price for what you
paid personally over the course of
the last six months in your training.

Congratulations and | look forward
to running with you again next
summer.

Sincerely,

Patrick J. Gregory

UHY Advisors


http://www.psbnetbank.com
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GREY GOOSE

The World's Best Tasting Vodka

Grey Goose Vodka
50ml = 8487-3
375ml 9191-6
750ml 9193-0
1000ml = 9314-0
1750ml - 148-6

Grey Goose L'Orange
50ml = 8523-3
375ml = 8682-0
750ml = 9625-0
1000ml = 9652-0
1750m| = 148-2

Grey Goose LaVanille
50ml - 122-1

375ml = 122-2

750ml = 115-9

1000ml = 122-3

1750ml = 148-5

grey

VODKA Grey Goose Le Citron

L Deam® 50ml = 16-9

375ml = 16-7

750ml = 16-6

*MI'ORTIU* 1000ml = 16-8

1750ml = 148-4

Proudly sold by:

TRANS-CON SALES & MARKETING

1.888.440-0200
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keep this child

warm this winter.

With your help we can keep this child, and others like her, warm this winter.
The Heat and Warmth Fund, THAW, is a nonprofit organization that provides
last-resort energy assistance to low-income families. It has helped more
than 88000 Michigan seniors and families keep their heat on during cold
winter months. Please join us in supporting THAW. Make your tax-deductible
donation today by phone 1800.866.8429), mail (THAW Fund, 1212 Griswold,
Detroit MI 48226) or Web (www.tliawfund.org) Warm a heart, warm a

home, warm the community. Thank you.

For all the energy you'll ever

DTE Energy*

dteenergy.com

need e =DTI*
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What Is personal protection worth?

By Doug Saroki, owner of Vests, L.L.C.

Sometimes we don’t like to admit
it, but we live and work in often
threatening times. The retail food
employee, gas station attendant,
convenience store operator, ATM
loader and delivery personnel are
some of the most dangerous
occupations in America. Preparing
yourself and your employees for
the worst is something that
employers must accept. Body
armor is one defensive option for
high-risk areas or occupations.

An item used for hundreds of
years to protect everyone from
Roman warriors, to law

Red wine has anti-bacterial

Red wine has potent bacteria
fighting properties, suggests new
research from scientists in the U.S.
that examined the impact both red
and white wines could have on a
range of common food pathogens.

enforcement officers, to hunters -
body armor can be quite effective.

In the 1960s, engineers
developed a reliable bullet-
resistant armor that a person could
wear and still be somewhat
comfortable. However, it was still
bulky and cumbersome. Now there
is soft body armor; formed from
advanced woven fibers that can be
sewn into soft shielding vests. It is
thin, lightweight, comfortable, and
easily concealable and is prepared
to get in the way of bullets.

Soft body armor is a lean piece
of bulletproof material that
converts to a strong net. To
understand how this strong net

Researchers at the department of
food science and technology at
Oregon State University found that
all the wines tested had bactericidal
activity against Escherichia coli
0157:H7, Listeria monocytogenes,

Metro Detroit « Flint
23661 Telegraph Road
Southfield, Ml 48034
248-945-4900

Fax 248-945-4922
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works, think of a hockey or soccer
goal. The side and back of the goal
consists of a net formed by many
long lengths of tether, interlaced
with each other and secured to the
goal frame. When the ball or puck
hits the net; it disperses the energy
from the point of impact over a
wide area. The whole net works to
absorb the ball’s inertial energy, no
matter where the ball hits.

When examining a piece of
bulletproof material under a
microscope, you would see a
similar configuration. Long strands
of fiber are interlaced to form a
defensive net. The most prominent
material used in body armor is

Impact

Salmonella Typhimurium, and
Staphylococcus aureus. With red
wine the most potent.

The report, published in the Journal
of Food Science, says "When
different combinations of ethanol.

Ultra-thin, lightweight,
comfortable and flexible
Weight 1.9 Ibs.,

1/8 inch thick.

Naturally concealable.

Body Armor is
responsible for saving
the lives of thousands
of law enforcement
officers.

Vest price is $599.00

DuPont’s Kevlar fiber. Kevlar is
lightweight and five times stronger
than a piece of steel of the same
weight. When interwoven into a
dense net, this material can absorb
a great amount of energy.

Let technology work for you.

Editors Note: Doug Saroki is
the owner of Vests, L.L.C., a
company that specializes in
providing the proper body armor
for each individual and situation.
He is offering a special program
for AFD members only. Please
refer to his ad on this page for
details or call Doug Saroki directly
at 248-258-3900.

organic acids, and acidity were tested
against the pathogens, it was found
that a composition of 0.15 percent
malic acid, 0.6 percent tartaric acid,
15 percent ethanol, and pH 3.0 had a
strong bactericidal effect.”

or 5 easy payments of $125.00 plus tax.

Vest Rental for AFD Members
— $25.00 per month* —

For information call Doug Saroki at

248.258-3900

*$150.00 deposit required + tax, 24-month minimum.



THE ORIGINAL...
WHEN GREAT TASTE AND
LOW CARBS COUNT.

Check Out Your 6-Pack

MILLER LITE HAS o-t
1/2 THE CARBS
OF BUD LIGHT.

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaa -0s.servings.

ill ite contains 3.2grams carbohydiates per 120z

Good call.
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NewsNotes

Survey finds consumers more
willing to spend

Researchers say high Vitamin E
doses can be risky

A group of 19 studies involving more than The University of Michigan consumer-
135,000 people found that when Vitamin E is
taken in high doses, it can increase the risk
of death, albeit only slightly Researchers not
involved in the study, however, expressed

sentiment index is at 95 5, up from October
and September readings. The survey's
leader said consumers appear to be reacting
favorably to the post-election economy and

skepticism of the findings. dropping oil prices.

-The New York Times wThe Wall Street Journal

If you still have
the original
Kansmacker,
call us for
repairs or tune
up specials.

BRAND

Supervalu looks to premium
private labels

A Supervalu official said the company was

developing premium private label products to

help distinguish itself from competitors. The
line will include pet food, ice cream and
carbonated soft drinks. "They're not going to
be 'me t0o," said Craig Espelien,
Supervalu's head of store brand and

strategic sourcing. -Supermarket News

For more information regarding our
machine, orto compare to our
competitors, visit our web site at
www.kansmacker.com

REVERSE VENDING MACHINES

Kansmacker's

COMPACT STAINLESS
STEEL MACHINE:

NUMBER ONE FOR:
e Cleanliness

IT'S_ THE
3-in-|
MACHINE!

S Two
Machine Sizes \
to Choose From! j
Seeournew jj
Compact Model!/

 Durability
« Efficiency,

» Service
» Speed

Our new machines are
*SIMPLE! « EASY TO CLEAN!

Ask about a

RE TRIAL-

no OBLIGATION!

For more information regarding KANSMACKER BRAND FBVERE -

VENDING MACHINES, please contact NICK YONO at

800-379-8666 or 243-249-6666
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Comfort food, eaten with a spoon
In a front page story in Sunday's New York
Times, the paper reported on the fact that
"whatever the reason, students these days
are consuming breakfast cereal as if their
grade-point averages depended on it - for
breakfast, yes, but also for lunch, dinner and
in between."

It appears to be a great reason for buying
stock in Kellogg, General Mills or Quaker
Qats. The New York Times writes, "While
affection for cereal among the young is
certainly not new, anecdotal evidence
suggests that they are eating it like never
before, and industry analysts say that such
pervasive consumption by teenagers and
young adults makes that age group one of
the strongest markets for manufacturers.
While their parents' generation may be
shunning carbohydrates as part of the Atkins
diet phenomenon, young people are
devouring almost as much cereal as
elementary-school children.

One level of proof of the cereal boom: the
Cereality restaurant that opened at Arizona
State University selling nothing but cereal,
milk and toppings, has been so successful
that another one is opening at the University
of Pennsylvania.

The big seller on college campuses?
Anecdotal evidence suggests that it is
Cap'n Crunch, though other sugary sweet
cereals such as Trix, Froot Loops, Coco
Puffs and Cinnamon Toast Crunch also are
extremely popular.

Study: Innovation Helps
Independents
The Chicago Sun Times reports that a
new study done in conjunction with the
National Retail Federation says that
independent retailers can survive in an
increasingly cutthroat competitive
environment by:

« Establishing a value that has nothing to
do with price, focusing on speed,
convenience or service.

* Using technology where possible to be
more customer-focused, and using tools
such as email to establish strong
customer relationships.

« Motivating employees to understand a
store s products so that they can
effectively sell them

« Sell products that nobody else carries.

« Be diligent about understanding the
numbers and what they mean.

« Reach out to new demographic groups
not traditionally targeted


http://www.kansmacker.com

Newfrom
General Wine

and Liquor: Introducing an exciting
Premium brand

Appellations/Varietals (750 ml):
~ Lodi Shiraz
~ Paso Robles Cabernet
- Central Coast Chardonnay
et Premium Wine Consumers

The Shiraz— the flagship wine of Turner Road— is from
Lodi, the Cabernet Sauvignon is from Paso Robles and
the Chardonnay is from the Central Coast. These
appellations showcase the grape variety and exhibit the
intense fruit flavors, smooth wine structure and varietal
characteristics that

Try the rich, fruit-
driven wines of

ContaCt yo u I Turner Road today
General W|ne and discover some

of California’s best

and quuor wine regions and M
the grape variety |

representative. that grows best

there. fc.
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NewsNotes

Scotch Lite

The Wall Street Journal noted that in an
effort to lure younger drinkers not familiar or
comfortable with the full-bodied taste of
scotch, some distillers are coming up with
what in essence is "scotch lite" - "versions
redolent of citrus and vanilla that they hope
will appeal to younger drinkers and women."

The goal isn't to totally remake scotch's
image - such a radical move would run the
hsk of alienating the liquor's core consuming
audience. But there is a sense that a careful
image adjustment, together with a leavening
of scotch’s taste profile, could help establish
a broader long-term audience for the drink
that could trade up as they get older and
more sophisticated.

Resveratrol may be drug of

future for youth

Tests on Resveratrol show it has the abilityto
assist cells of the body to repair themselves
and even hasten the burning of the fat within
the cells. Scientists believe the drug, based
on the Resveratrol found in grape skins and
red wine, also can protect against heart
disease and cancer, enough to make some
call it it the wonder drug of the future.

-The Times of India

Looking

for

heoith

Frito-Lay, Coke pump money into
brand advertising

An influx of private label brands is putting
pressure on companies, such as Coca-Cola,
PespiCo's Frito-Lay and Unilever, to
redouble marketing efforts for their
established brands in hopes of justifying
premium pricing. "It's not enough to spend
more. You have to spend wisely," an industry
consultant says.

- The New York Times

Afish a day may keep
Alzheimer's away
Since fish contains an omega-3 called
docosahexaenoic acid - which helps with
memory - some experts say a regular diet of
fish, low-fat foods and vegetables may stave
off the onset of Alzheimer's. "If you can
delay the disease until you're in your mid-
80s, then you've won the battle." the director
of the New York Memory Services says.
-USA TODAY

Report: Wrigley to buy Kraft
candy brands

Wm. Wrigley Jr. Co. has agreed to purchase
Kraft Foods' Altoids and Life Savers brands
for $1,5 billion, as well as two smaller
brands, according to people close to the
sale. Kraft is focusing its efforts on its core
products. -The Wall Street Journal

iINnsurance??

AFD offers eligible members Blue Cross Blue Shield
of Michigan coverage through
AFD’s sponsored program for groups
of 1to 99 employees.

Call us today for a free quote.

Blue Cross
Blue Shield

Blue Care Network
of Michigan

Nonprofit corporation and independent
of the Blue Cross Blue Shield Association
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For information on AFD's
endorsed Blue Cross program
available to members, call:
Melissa (800) 666-6233 or
mvarney@afdom.org

Spending on pets continues
to climb

The market for pet-related products,
including luxury items traditionally
associated with human vanity, has now
surpassed that of the toy and candy industry.
Omaha Steaks is now marketing Steak
Treats for Dogs and Cats, and luxury goods
companies as diverse as Gucci, Ralph
Lauren, Paul Mitchell and Flartey-Davidson
all make products for pets.

-The New York Times

Debit cards popular among
consumers

Consumers are getting more practical,
opting to pay with debit cards for everyday
purchases and pay down debt, according to
a STORES 2004 Consumer Credit Survey.
While the use of PIN-based debit cards
brings in more cash for retailers, cautious
spending patterns make it difficult for
retailers to “cross sell" and "up sell," experts
say. -STORES Magazine

Kroger opens first 'Marketplace'
store

Kroger Marketplace, a 109,000-square-foot
store selling food and general merchandise,
opened in Columbus, Ohio. The new
concept is already operating in Arizona and
Utah under different names.

-Supermarket News

Kmart and Sears merge

The retailers' boards of directors
unanimously agreed to merge, creating the
nation's third-largest retailer under the name
Sears Holdings. The merged company, still
subject to shareholder and regulatory
approval, will have a combined annual
revenue of approximately $55 billion and
operate more than 3,400 stores. "The
merger will enable us to manage the
businesses of Sears and Kmart to produce a
higher return than either company could
achieve on its own," said Edward Lampert,
the current Kmart chairman who will retain
the title at Sears Holdings. This will clearly
be a win for both companies' customers,"
said current Sears, Roebuck and Co. CEO
Alan Lacy, who will be vice chairman and
CEO of the merged company.

According to published reports, the two
brand names will continue to operate
separately, owned by a holding company
named Sears Holdings. The companies say
that a merger will create synergies that will
result in annual savings of $500 million for
the two companies.

However, according to Crain's Detroit
Business, one of the driving reasons behind
the decision to merge Troy-based Kmart
Holding Corp. with Sears, Roebuck and Co.
is the opportunity to convert several hundred
Kmart stores into a version of Sears’ new
off-mall store called Sears Grand.

Leading Edge

M A Technology, Security

ICHIGAN Experience * $%:

Consistently votea si tor Customer . expre .
G Service!

Service m the Industry

Congratulations okyour Annual Trade D inner

N&OoR4P/DMONEY -7’

DINEROR4P/DO -
MONEY TRANSFER SYSTEM

Transfer money throughout the world with a high margin
ot profit to you and very low cost to your customers
*Rapr&Aoney™ customers will receive information via our
advertising promotions and public relations program
in your market
“Your business and locations will be included m
our achvertising
=RapkAdoney*™ will promote customer traffe to your store

ADDITIONAL SERVICES:

Start the New Year Right' q
Discover the Difference’
BIGGER PROFITS « BETTER SERVICE
$$$$8$$ Direct Authorized Agent
«Utility payments system

n -PRE-PAID CREDIT CARD

BADCAD

MONEY ORDERS
1-248-304-1900

Building Quality in a
Growing Market Discover
% Security Expreaa
n Money Orders
EXPRESS OFFERS YOU:
*Profits from Increased
Store Traffic
*Low Cost
Money Orders in Seconds
*Speed Reporting and
No Bookkeeping
*Expert Sales Consultation
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-Money Transfer
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» -Credit Card Processing * $
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NSecurity Express Money Orders
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Happy Holidaysfrom Brown-Forman

(© BROWN-FORMAN

SPIRITS AMERICAS

COI'NTRY COCKTAILS
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Brown-Forman thanks the MLBA for its continued
support of our family of products.

To place an order; call General Wine & Liquor: (800)668-9571

January 2005
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Effective Immediately!

STIt 1l +Me« C

McCormick Distilling Co.

is proud to announce the appointment of

Trans-Con, Co.

as the new
Authorized Distribution Agent (ADA)
for our family of brands.

McCormick Blended Whiskey
McCormick Brandy

McCormick
Canadian Whiskey

McCormick Gin

McCormick Gold

Mussong's Reposado
Re Ke Beach Cream Liqueur

McCormick's Irish Cream
Liqueur

Polar Ice Vodka

Tarantula Azul

Rum

Tequilla Rose
McCormick Gold Tequilla

Wisers De Luxe
McCormick Vodkas

To order, call

1-888-440-0200

Or call your local member of the Trans-Con, Co. distribution family:

J. Lewis Cooper Co. Fabiano Bros., Inc. Henry A. Fox Sales Co
(888) 990-0600 (888) 773-2756 (800) 762-8730
serving Southeast Michigan serving Eastern and serving Western
northern Michigan and Southwest Michigan
and the UP.

16 | AFD Food & BeverageREPORT



ompany. “Coca Cola

1/ sCARBS

/2 fCALS
ALLTHE

GREAT

C2," the Dynamic Ribbon and “Fridge Pack" are trademarks ot The Coca-Cola Company.

Now avalilable in the
12pk Fridge Pack,
2 Liter and 200z.

Reduced Calorie Cola
Half trie Calories of Regular Cola

18 grams carbohydrates per 12K G (Eﬁni)sa\lg
Per 12fl az (355 ) sening

The Product E;I Coa
Caiones “Deatones Jories
Carbohydrates 18grams 39 grams
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LegislatorProfile

Representative Gary Newell
forges relationships for public service

By Kathy Blake

State Representative Gary Newell
(R-Saranac) changed careers but
stayed in the business of public
service. He was on the Michigan
State Police Force for over 26 years
prior to becoming elected to
represent the 87th Michigan House
district.

He began his career with the state
police by working as a state trooper
and through the years he moved up
to higher levels of responsibility
including special operations officer
and post commander for Hastings
and Adrian counties. As post
commander, he managed the staff
and coordinated efforts with
municipal law enforcement
agencies.

He became acquainted with a co-
worker who was also a state
representative and Newell decided
he would be well-suited for that job
after retiring from the police force.

In 2000, at the age of 55, he ran
for his first political office and won
the 87th district seat representing all
of Barry and most of lonia counties.
His constituents evidently agree that
he is suited for the position and have
re-elected him to a second and now
his third and final term in office.
Rep. Newell said he will probably
retire when his term is over.

One of Newell's main principals of
success has been his dedication to
building relationships. On the
police force, he forged alliances of
cooperation with police, sheriffs, fire
departments, staff and community
members with the goal of providing
the best coverage and response to
citizens. Rep. Newell believes
getting acquainted with people is as
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important for a police officer as it is
for a legislator. "People are more
approachable when they are
familiar." Not only that, he added,
"Getting people to see things your
way is easier when they are familiar
with you."

Newell has become acquainted
with colleagues in the legislature by
helping them get elected. By
building relationships with them, he
says he feels he can count on them
when looking for support on an
issue. "If people trust you, they're
willing to work with you," he said.

Newell grew up in a rural,
conservative, Christian home where
he learned the importance of helping
others. After high school, Newell
served in the United States Air Force
from 1963 through 1967.

After that, he began his career with
the state police force, where he was
prepared to respond to emergencies.
Currently, as Appropriations
Subcommittee Chair of Community
Health, he is addressing a different
kind of emergency: the lack of
funding. "There's been a 30 to 40
percent increase in people using

Medicaid, a greater demand than we
expected." Representative Newell
explains that due to the rise in
unemployment, more people qualify
for Medicaid. In 1999, there were
1,070.000 (or 1.07 million) people
using Medicaid in Michigan. In
August, 2004, that number grew to
1.4 million. Medicaid is funded
jointly by the federal and state
government. The federal
government matches 45 percent of
every dollar of state funds for
Medicaid, according to Newell.
Medicare, on the other hand, is
funded solely by the federal
government.

Newell said the Community Health
budget at approximately $10 billion,
is the largest general fund of the
state; it uses 30 percent of the
general funds budget. He has
worked with his colleagues to
reduce the cost of the Medicaid
program.

Rep. Newell also serves on the
subcommittees of General
Government; Natural Resources and
Environmental Quality plus the State
Police/Military and Veterans Affairs.

He persuaded Governor Granholm
to fund a trooper school when he
saw that there was a severe drop in
number of troopers due to
retirement. He sponsored the State
Emergency Management Act. He
was working on it when tragedy
struck our country on September 11,
2001 and so it became even more of
a priority. The act is designed to
improve the organization of state
government by reducing the
response time to major emergencies.

He recently co-sponsored bills
allowing Michigan consumers to

receive direct rebates or discounts
from drug manufacturers or
distributors. "If Michigan
consumers can use rebates for cars
and computers, they should be able
to use them when buying medicine."
He said the effort started when a
consumer reported he was denied a
$10 rebate from a pharmaceutical
company that said the offer was void
in Michigan because of its kickback
provisions law. "Medicines cost
enough already without the state of
Michigan preventing consumers
from saving every dollar they can.
This effort makes a common-sense
change to state law," explained
Newell.

Rep. Newell is married with three
grown children and seven
grandchildren whom he enjoys
spending time with. When time
permits, he enjoys golf, fishing and
hunting. To reach Rep Newell, call
(517) 373-0842, email
repgarynewell@house.mi.gov or
write The Honorable Gary Newell,
State Representative, State Capitol,
PO Box 30014, Lansing, Michigan,
48909-7514.


mailto:repgarynewell@house.mi.gov

A Brand
New Look

From A
Trusted
Name!

Quality is worth its weight
in gold as we package our
renowned dairy products in
bright, bold new graphics
and competitive image
Melody Farms already
has a reputation for
quality and freshness.

Now your customers
will see gold in our
new packaging,
window signs, fleet
graphics and shelf
talkers for your store.

Co for the gold.

Melody
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States Struggling With Internet Cigarette

“The Internet problem didn't look
like a big one a year and a half or
two years ago," said Oregon Revenue
Department Director Elizabeth
Harchenko commenting on the state s
budget shortfall created by the drop
in cigarette purchases and taxes as
smokers log online to buy cigarettes.

Harchenko told the Associated
Press that she takes responsibility for
the cigarette-tax shortfall, which may
result in layoffs among the Revenue
Department's 950 staff members.

When Oregon lawmakers were
attempting to balance the state budget
in 2003, a team of state workers said
the state could gamer more money
by targeting smokers, retailers and
others trying to evade the state's
cigarette tax.

The State Legislature created an 18-
person strike force at a cost of $2.1
million in 2001. The strike force,
consisting of revenue collectors, state
police and prosecutors, managed to
bring in $8 million in additional
tobacco taxes in 2001-2003.

When debating the budget in 2003.
lawmakers asked what effect tripling

the strike force would have on tax
collection.

Harchenko, who had to come up
with a number in less than two days,
said a beefed-up strike force could
produce $30 million in added tobacco
taxes, reports the Associated Press.
However, cigarette taxes for 2003-
2005 are expected to be $25 million
less than anticipated.

Analysts had said that the 60-cent
increase in the per-pack cigarette tax
would result in a decrease in
cigarette sales in Oregon, but
Harchenko said the drop was even
greater than predicted.

In addition, the Revenue
Department did not adequately
calculate the number of smokers who
would turn to the Internet for their
cigarette purchases, according to
Randy Evers, administrator of the
department's Business Tax Division.
Evers said that it seems Oregon is
losing as much as $20 million or
more per biennium from Internet
tobacco sales.

Although Oregon residents are
required to pay state taxes on their

"mAnb it Was sath of him
that he kneW IlioW to
sf>enb C hristm as W ell, if

any man aliCe

possessed

the knowledge. "\nb may
it be saib of us.

anb all of us. “\nb

as 'Tiny 'Tim
exclaimeb. Qob

bless wus.

everyone!

- A Christmas Carol"

Electronic Imaging, Design and Printing
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online cigarette purchases, they must
download the appropriate form from
the Revenue Department. Thus far,
less than 100 people have paid taxes
on their Internet cigarette purchases,
Evers told the Associated Press.

More New Jersey smokers also are
turning to the Internet to buy their
cigarettes, according to a recent study
by the University of Medicine and
Dentistry of New Jersey's (UMDNJ)
School of Public Health.

"People who might have quit
smoking because the price of
cigarettes was getting too high now
have an alternative. The Internet sales
really do have the ability to offset the
impact of excise taxes, which is one
of the best ways to get smokers to
quit," said the study's lead researcher
Mary Hrywna.

The study separated smokers into
two categories-smokers who have
ever bought cigarettes via the Internet
and smokers who usually do. From
2000 to 2002, sales in New Jersey in
the "ever buy" category increased
500 percent—from 11 percent to 6.7
percent, reports North Jersey Media

Sales

Group. The increase among smokers
who "usually" purchase cigarettes
online was 300 percent, rising from
0.8 percent to 3.1 percent.

New Jersey's cigarette tax is the
second-highest in the nation at $2.40
per pack. The tax constitutes almost
half the cost of a pack of cigarettes
at $5.80. Some Internet sites sell 10-
pack cartons for $21, while
traditional vendors must charge
about $45.

According to North Jersey, "That
low cost is possible because Internet
sellers generally ignore taxes. Federal
law requires Internet tobacco
businesses to report the names of
buyers to their home state's tobacco-
tax collector, who then bills the buyer
for taxes owed. But most Internet
sellers don't bother, and some even
brag on their Web sites that they don't
share buyers' names with anyone."

Hrywna said that most online
buyers don't realize that they must
still pay state taxes, adding, "If you
knew you were going to get a
$200 bill for back taxes, you might
think twice. -NACS

Phone 566-777-6023 « Fax 566-777-1434



Visions of instant tickets
are dancing in their heads.

Michigan Lottery instant games — many with festive holiday themes — are a special favorite with players
during the holidays. Remind customers that they make great gifts, and encourage them to treat themselves,
too! There’ even the $20 “Millions & Millions” with a $2,000,000 top prize — perfect for holiday giving.
So keep plenty in stock for your customers to purchase and your holiday dreams of increased commissions

will come true! LOTTERY
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Constellation buys Mondavi

The world's biggest wine
conglomerate. Constellation Brands,
has purchased Robert Mondavi
Corp. of Oakville for more than $1
billion, saving Napa Valley's best-
known winery from its own plan to
split in two and sell off its luxury
brands piecemeal.

The deal will keep all Robert
Mondavi brands - from the $5
Woodbridge by Robert Mondavi to
the $125 Robert Mondavi Cabernet
Sauvignon Reserve - under the same
roof instead of splitting them among
multiple owners.

Mondavi Corp.'s board of
directors, including two Mondavi
family members, voted unanimously
in November to accept
Constellation's offer for $1.03 billion
in cash and $325 million in assumed
debt.

The billion-dollar offer
significantly exceeded the $749
million to $939 million in equity
value Mondavi Corp. executives had
said they could achieve with their
restructuring plan, which was
announced in September.

The acquisition further

consolidates Constellation's position
as the largest global wine company,
boosting its annual production to 80
million cases from 70 million. The
next largest producer, E&J Gallo
Winery of Modesto, sells about 70
million cases.

Mondavi Corp. was founded by
Robert Mondavi and his eldest son
Michael in 1966, a time when Napa
was best known as the home of what
was then the Napa County
Sanitarium. The Mondavis no longer
will own any of the company.

Until just a few years ago,
Constellation was known as
Canandaigua and peddled mostly
low-end wines such as Inglenook
and Almaden.

But under Constellation chairman
Richard Sands, who inherited the
company from his father, it has
become known as a respectful
steward of other premium
acquisitions such as Franciscan
Oakville Estates, Mount Veeder,
Simi and Ravenswood in California
and Australia's BRL Hardy and
Blackstone.

Michigan's Seizure of
Untaxed Cigarettes Stands

The U.S. Supreme Court has
declined to hear a case brought by a
Native American-owned company
regarding Michigan's 2001 seizure
of a truckload of untaxed cigarettes,
upholding a lower court's dismissal
of the case.

The Associated Press reports that
the federal lawsuit arose because the
Shinnecock and Ojibwa nations say
Michigan cannot impose its tobacco
tax on them due to their sovereign
status.

Keweenaw Bay Tribal Councilman
Fred Dakota said the state law ends
at the Keweenaw Bay Indian
Community (KBIC) border, adding,
"We don't care if the state gets the
[tobacco] tax, but we're not going to
collect it for them."

L'Anse Post state police stopped
and searched a rental truck in 2001
being driven by Andrew Arch,
president of International Native Co.
located on the Shinnecock

reservation in New York.

International Native Co. distributes
wholesale cigarettes to the American

Indian nations, including the KBIC
reservation in Baraga County, Mich.

The state troopers stopped Arch's
truck after receiving a bulletin
telling officers to be on the lookout
for trucks smuggling cigarettes
throughout Michigan, according to
the Associated Press. During the
search, troopers discovered untaxed
cigarettes that they contend were
smuggled from New York to
Michigan tribes.

Although the tribes claim they are
exempt from paying taxes because
of their sovereign status, officials
say that all cigarettes are required to
have a Michigan tax stamp. The
cigarettes found in Arch's truck did
not bear the stamp.

To Our Valued AFD Customers:
ThankYou forYour Supportin 2004

MayYou al

Family Have a Happy
Holiday Season and a
Prosperous New Year.

From Your Friends at Frito-Lay!
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Fair Power Legislation
Will Fix Our Broken
Electric Laws

Senate Bills 1331-1336 have been introduced in Lansing to
correct inequities in our electric supply system.

For months, CLEAR, the Citizens for Long-term Energy Affordability and Reliability, has been championing
legislative reform to mandate fairness in the supplying of electricity to Michigan's residents and businesses.

Fair Power Legislation requires all electricity suppliers to
follow the same rules.

Currently, out-of-state energy suppliers can supply electricity while providing only minimal reserves. This threatens
reliability throughout Michigan. Fair Power Legislation will require all energy suppliers to provide the same level
of reserves. Today we simply don't have the same level of backup as before Electric Choice.

Fair Power Legislation removes the threat of skyrocketing rates.

When all electricity suppliers follow the same rules, all consumers pay a fair price. Residents won't have to pay
too much in order to make up for businesses that pay too little. This protects residential and small business
customers from skyrocketing rates.

Fair Power Legislation protects Michigan jobs more effectively
than the current laws can.

Senate Bills 1331-1336 are carefully designed to protect small businesses from skyrocketing future
rate hikes ... thus ensuring that more businesses will stay in business, and more workers will be hired
and stay hired in Michigan. The current law makes no such commitment to our state or its citizens.

Senate Bills 1331 - 1336 will assure real competition for all electricity suppliers
and customers. That's why CLEAR supports Fair Power Legislation. And that's why
you should, too. Urge the Governor and legislature to support Fair Power Legislation.
To learn more call CLEAR at 1-866-99-Clear or visit us at clearmichigan.com.

To learn more...

VISITclearmichigan.com
OI’ CAL L 1 ‘8 6 6 _9 9 ‘C LEAR Giizensfor Long-termEnergyAffordability and Reliabity
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LotteryLowdown

Lottery contributes record amount to School Aid Fund

By Commissioner Gary C. Peters

The Michigan Lottery has an
important role in state government,
and that is to generate revenue for
public education. Thanks to a strong
player base and a network of
dedicated retailers, the Lottery
closed fiscal year 2004 by making a
record contribution of $644.5
million to public education in

Attention Food and

Michigan. This is an incredible
achievement and far surpassed the
2003 contribution of $586 million.

State law requires that 100 percent
of the Lottery’s net profits go to the
state School Aid Fund to support
Michigan schools. The amount of
money needed to fund public
education is enormous—this year it
is expected to be $12.4 billion—and
the Lottery’s $644.5 million
represents just 5.2 percent of that. |
know—it is hard to think of $644.5
million as in terms of "just" 5.2
percent, because these dollar
amounts are so large that it is almost
impossible for the average
individual to comprehend them.
Nonetheless, the $644.5 million is
definitely significant to the state’s
education funding.

While the substantial increase over
last year’s amount is credited in
large part to the highly successful
launch of Club Keno in October,
2003, we would not have had a
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MEDIA INFO & DATA

Working hard for Michigan's Food
& Beverage Industry

Monthly Theme/
Promotion Schedule

January Store Design, Equipment

February Trade Dinner

March Service Organizations

April AFD Buying Trade Show

May Beer & Snacks

June Deli SDairy

July Scholarship Golf Outing

August Meet Our Scholars
"Independents' Day"

September  AFDfBeverage Journal
ShowWine SSpirits

October “Made In Michigan”

November  Holiday Features

December  Industry Trends

Associated Food Dealers of Michigan
18470 West Ten Mile Road
Southfield, MI 48075
Call Ray Amyot at 989-386-9666
or 248-671-9600 « Fax 248-671-9610
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record year without your continued
support and sales. Our biggest
sellers were the Daily 3 and 4
Games, at 38 percent of our total
sales, followed close behind by
instant games at 35 percent. Mega
Millions and Club Keno each
represented 11 percent of sales, and
Pull Tabs, Winfall and Rolldown
(now Fantasy 5) were in the

single digits.

Public education is clearly a big
winner. The Lottery contributes a
whopping 33 percent of the
Lottery’s overall $1.97 billion FY
2004 revenue to the School Aid
Fund. Ever wonder where the rest of
the money goes? Commissions to
you, our retailers, accounted for 7
percent, or $145.3 million. The
balance of the revenue was used for
prizes ($1.1 billion, 55 percent);
operating expenses ($33.7 million, 2
percent), and direct game expenses
($54.1 million, 3 percent).

The Lottery and the entire state are

grateful for the work our retailers do
as part of our network. Without you,
this historic record would not have
been set, and we thank you!

New Instant Games:

The Michigan Lottery has a full
lineup of holiday theme-based
tickets. The $10 "Holiday Surprise"
features four game tickets inside a
foil pack, and there is at least one
winner inside each pack. The $2
"Happy Hollydays" ticket has a top
prize of $25,000, and the $5 ""Tis
the Season" ticket hits the mark with
a $250,000 top prize. Or how about
the $1 "Jingle Bells" ticket, where
winners can score $5,000? And
don’t forget about "Snow Bank", a
$2 ticket that carries a top prize of
$15,000. The $20 "Millions and
Millions", with a $2 million cash
prize, and the $1 “Cash Tripler"

Lottery,
Continued on page 25.

Beverage Industry:

Wholesalers mBrokers mManufacturers mDistributors
Liquor, Beer &Wine Distributors & Principals
Food Processors « Banks mPhone Companies

Reach a group 0f25,000" ofyour best prospects each
month by advertising in AFD3% Food drBeverage Report!

"2. 5 Pass Along Readership. 10.000 circulation includes every supermarket, drug store, convenienct
store and specialtyfood market . . . virtually the entire retailfood industry in Michigan!

If you're reading this message, we can help you increase your
company’s market share in Michigan. Our rates are competitive
and layout and design personnel are available to give your own
special flair to your ad.

Join other successful companies that advertise in The Food
and Beverage Report. Call for more information, rates, or to
schedule an ad. Our readers look forward to learning more

about your company, your product and your services.



Classified

KITCHEN HOOD FIRE SYSTEMS AND
EXTINGUISHERS- Low discount pricing to all
AFD members. New installs, remodels,
inspections, recharging and testing. Also
servicing auto paint booths and gas stations. All
brands: Ansul. Pvrochem. Range Guard.
Servicing southeastern Michigan 24/7. Call Alan
Ross at GALLAGHER FIRE EQUIPMENT-800-
452-1540.

BEST LOCATION IN THE THUMB- C-store:
Beer, Wine, Liquor, Lotto. 31 cooler doors.
Surrounded by 5 chain hotels, 2 marinas, boat
launch, 1/2 mile from Canadian border. $1.8
million. Only serious inquiries, please. 810-982-
7230.

CHARLEVOIX BUSINESS FOR SALE-
Established Grocery Store in Northern Michigan
known for its custom meats, fine wines, and
specialty food items. Don's IGA is a landmark to
local and summer residents alike! Real estate,
two liquor licenses, equipment and fixtures
included. Priced at $849,000. Call Lori Jodar at
Boyne Realty: 231-439-4097.

DELI & ICE CREAM EQUIPMENT-Soft Serve,
frozen pop machine, coffee equipment, deli
slicers, scales, deli cases, prep tables and lots
more. Only 1year old. Cell phone 313-492-3392.

PALLETS- Let us pick up your 48x40 unwanted
4-way pallets each week or two and pay you
cash. We'll keep your back rooms clean. Phone
313- 491-1500

WE NEED- Outdated, close dated and discon-
tinued products-food, candy, juices, etc. $$$.
Phone 313-491-1500. 100% tax write-off also
available.

FOR SALE- Food Prep Equipment. Excellent
Condition. 1) DBL Duty Beverage, Air Refrig.
Sandwich/Pizza Prep., 5"— $1,500; 2) 18" Heat
Seal Food Wrapper-$100; 3) U.S. Berkel 10"
Stainless Steel Slicer— $200; 4) 2-Deck Pizza
Warmer/Hutch-$200; 5) Hot Dog Rotisserie—
$200; 6) JCM Gold 7-Dept. & PLU Cash
Register— $150; 7) Kubota Electronic Scale,
30#— $150. Contact George @ 810-227-8989 for
info or offer.

FOR SALE- Liquor store, approx. 3800 sq. ft. 18
doors of cooler space. Lenawee County. Call
517-456-7249 for detalils.

FOR SALE- Liquor, Lotto, Deli, Pizza. 10 miles
west of Flint, buy 4-lane highway. Doing over
$8,000/week. Excellent Lotto sales. Building and
business/apartment. Large parking lot. (jwner
retired. This is a well-established business (50
years at thislocation) Price: $245,000. Call 810-
621-3663

FOR SALE- Magazine rack, 6 feet long, 2 tier
with 4 rows per tier. Bought new, used only 6
months. Beige color. Asking $100.00 or best
offer. Call 810-985-8261 and ask for Dave.

PARTY STORE, EASTSIDE LOCATION- Beer,
Wine, Deli, Lotto. Only Serious, interested
buyers. 1-586-777-2463 (Warren Location). With
equipment.

FOR SALE- Store fixtures with compressor and
shelving. Call (734) 285-9633 and ask for Neil of
Butch.

FAST FOOD DRIVE THROUGH-Open 86
hours/week . . . gross $500,000 per year . . .
$250,000 with $100,000 down. Reasonable rent
with option to buy (land). (734) 428-9628.

FULL LINE CONVENIENCE STORE-with Mini
Storage! What an opportunity! Totally updated
structure & top of the line equipment. Includes
beer, wine, liquor and lotto license. Gasoline,
Cigarettes, Groceries, Pop, Coffee, Cappuccino,
slushes, Sandwiches and Pizza. Located in
thumb area. Call today on CO-797 Wonderful
recreational land. 108.6+-acres in Sanilac
County. $239,000. Call Barb at Osentoski Realty
at (989) 672-7777.

BANQUET HALL & RESTAURANT FOR
SALE- Hamtramck. Includes: real estate &
everything. 10,000 sq. ft.+ Good money maker.
S560K. Call for FREE recorded info. 24 hours-
877-533-8360 |D#2018

Lottery,
continuedfrom page 24.

with a $3,333 top prize, are also
available, as well as "Roll Out the
Cash", with a top priz.e of $250,000.
The Michigan Lottery will wind up
2004 with a great selection of new
Instant tickets. Look for "Magic 21",
a $2 game that allows you to win as’
much as $21,000. The "Super
Deuces" game, at $1, has a super

Managed Traditional Plan

Community Blue PPO

Blue Care Network HMO

www.bcbsm.com

top prize of $2,000. Players will also
have a chance to strike it rich with
the "Pure Gold” ticket, a game with
chances to win a whopping
$200,000! And keep an eye out for
"Million Dollar Wish", "Cash-O-
Rama" and "Silver Streak", with
prizes ranging from $5,000 to $1
million.

At the end of December we saw
the return of the popular "Detroit
Pistons" game. This $3 ticket’s big
prize is $50,000, and it offers second
chance opportunities for all expense
paid trips to see the NBA All Star
game and prize packs of official
NBA licensed merchandise.

The most Powerful Card

in Your Wallet

Its the Blue Cross Blue Shield of Michigan member card, and
it5 honored by more doctors and hospitals in Michigan than

any other health insurance card.

More people in Michigan carry this card with confidence.
The Blue Cross card — it cant buy you everything, but what

it does pay for, money cant buy.

For information about Blue Cross coverage available to AFD
members, please call Melissa Varney at 1-248-671-9600.

yO U andthePOWER afz>C A & (

Blue Cross
Blue Shield
Blue Care Network

of Michigan

mDon and Bt* Sniaio AaaocMfion
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RetailerProfile

An unforgettable store in the town that time forgot

By Michele MacWilliams

In the fall, when 1was a child, my
parents would pack us kids in the
car and take us out for a drive in the
country to a small town called
Franklin. We would eat fresh donuts
and sip on cider at the cider mill that
was just down the hill from the very
small shopping district. My mom
said that Franklin was known as the
"town that time forgot." Well, here
it is, 40 years later, and time hasn’t
touched this small town, located on
Franklin Road near 14 Mile.
Franklin looks like it did when I was
a kid. It's just that the suburbs have
grown up around it.

In the center of Franklin is an old
building that has been a food store
as long as anyone can remember. A
limestone brick on its front facade
proclaims that it was built in the
mid 1800's.

The store that occupies the 3,000
square-foot building is called Market
Basket and it is clear that this store
is the center of all activity in
Franklin. Everyone that walks into
the store seems to know each
other...or at the least they know the
employees inside, particularly Chef
Carl. The reason, according to
Chef Carl (Carl Hakim) is that no
one cooks in Franklin." They leave
that up to the crew at Market Basket.
It’s easy to see why. Chef Carl just
looks like the kind of person that
you would want preparing your
food. His broad smile and
welcoming personality make his
customers feel like the store is an
extension of their home. He also
has that "chef stature, which shows
that he enjoys the food he prepares!

Stop in any day at lunch or dinner
and you’ll find a line of Franklinites
waiting for their meals to go.

"We make everything from
scratch,” Chef Carl says proudly.
Although the store is only 3,000
square feet, they have 25 employees
that work constantly stocking
shelves, preparing salads, baking
desserts, preparing orders for their
large catering business and shipping
unique gift baskets.

Market Basket’s limited floor
space is occupied primarily by long
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counters that flank each side of the
store displaying the beautiful
prepared food, salads, scrumptious
looking desserts and meat and
seafood (that can be cooked to order
on the spot). In the center of the
store is a small but extensive
produce section, a nice selection of
wines and a 15-foot grocery aisle.

Groceries aren’t the main draw to
the store however Chef Carl says
that his sole grocery aisle is stocked
with just about everything that his
customers need. "If 1 don’t have it
on the shelves, I usually have it in
bulk in the back," he says, meaning
that if someone wants a certain
spice, or something like stone-
ground wheat flour, peanut oil, yeast
or other item that isn’t on his shelf,
most of the time he can produce it
from his cooking supplies in the
back.

Market Basket is owned by Chef
Carl and his partners Christopher
Thomas and Robert Esshaki. The
trio also own a similar store in
Clarkston called Rudy’s. Although
both stores employ numerous local
residents. Market Basket is quite a
family affair. Chef Carl’s five
sisters, three brothers and numerous
other relatives work there. His sister
Joanne Thomas is in charge of
operations, including catering and
invitations, while cousin Cindy
Denha oversees gift baskets. His
niece Mario Thomas (cuter than the
actress) prepares the salads and
sister Pat McCraken works as a chef.
Co-owner and nephew Chris
Thomas bakes his famous
macaroons, which, along with Chef
Carl’s shortbread, will soon be
available at wholesale.

The trio purchased Market Basket
five years ago and remodeled its
interior in 2001. Because the
business is housed in an historic
building, the exterior and interior
walls and floors must remain
original. The result is a quaint store
with porcelain floors, stone and
brick walls and new, beautiful
display cases that showcase Chef
Carl’s cuisine.

In addition to the historical

Chef Carl Hakim & his niece Mario Thomas

significance of the Market Basket
building, the Hakim family too has a
long history in the food business.
Chef Carl’s father owned Vic’s
Market on Tireman in Detroit. The
family also owned Hakim’s Food &
Drug Center on Second Avenue and
Delaware in the New Center area. It
was the first combination grocery
store/drugstore in Detroit.

Chef Carl went to culinary school
at Oakland Community College, but
says that he received most of his
training from his mother, Norma
Hakim. "She started me peeling
potatoes, and 1’ve loved cooking

ever since," he adds.

It is obvious that Chef Carl is in
his element when he is working at
Market Basket.

"It’s always been my dream to
have a prepared food shop," says
Chef Carl. "This store is perfect for
me. |only live five minutes away, |
know the area and the tastes of the
people that live here," he adds.

Now that he has established
himself as the unofficial chef of
Franklin, Chef Carl says that it
would be very hard for him to leave.
"The Franklin wives won’t let me!"



The 89th Annual
Trade Dinner and Ball
of the Associated
Food Dealers

o f Michigan

Platinum Sponsor: $10,000
(Limited sponsorships available)
*Three tables of 10 for dinner (VIP seatins)
«30-second video a fifteen company images
fa media presentation
«Title sponsorship signage fa music,
photo booth a centerpieces
*Half price on the ad of your choice in the
Food & Beverage Report
*Use of four company products at dinner
(a 4 additional images in media presentation)
$600 fa each additional table.

Gold Sponsor: $7,000
*Two tables of 10 fa dinner
(Prime seating)

«15-second video or ten company images
fa media presentation
«Corpaate signage at the dinner
*Half price on the ad of your choice in the
Food & Beverage Report
*Use of two company products at dinner
(a two additional images in
media presentation)
$700 fa each additional table.

m
Clbpm

- 11 200c

POMWMCS Of U«UNC

Please call Michele
MacWilliams at AFD
(248) 671-9600 for
your Boarding Passes!

Silver Sponsor: $4,000
*One table of 10 for dinner (Preferential seating)
«Five company images fa media presentation
«Corporate signage at the dinner
*Half price on the ad of your choice in the
Food & Beverage Report
*Use of one company product at dinner (a one
additional image in media presentation)
$800 fa each additional table

Bronze Sponsor: $2,500
+One table of 10 for dinner
*Two company images for

media presentation

«Corporate signage at the dinner

*Half price on the ad of your
choice in the
Food & Beverage Report
$900 for each additional table

TABIEOF10- $1,850 *« COUPLE- $875 < INDIVIDUAL- $150
Attention Sponsor New video presentation will feature footage shot
on location atyour place of business. Excellent marketing tool!
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AFD members provide 1,960 turkeys to needy families during 24th

Annual Turkey

AFD and Detroit-area
neighborhood grocers, once again
provided turkeys to needy families
across Metro Detroit. With the help
of the Turkey Drive Co-chairs
Harley Davis and Chris Zebari and
the Turkey Drive committee, AFD
raised enough money to purchase
1.%0 turkeys this year. Turkeys
were picked up by representatives of
charitable organizations on Monday,
November 22 and AFD delivered
turkeys to additional charitable
organizations on Tuesday, November
23.

Heartfelt thanks to our Turkey
Drive Committee and volunteers for
ajob well done!

Wendy R. Acho
Stephanie Beau
Sam Dallo
Gary M. Davis
Harley Davis
John Denha
Terry Farida
Jamal Garmo
Chip Gerlach
Rocky Husaynu
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Drive of the Associated Food Dealers of Michigan

Ronnie J. Jamil
Mark Karmo
Eddie Kassab
Nick Kizi
John Loussia
Michele MacWilliams
Jacoub Mansour
Alaa Naimi
Jenny Najor
Kevin Najor
Jim O'Shea
Dan Reeves
Tom Rubel
Doug Saroki
Bill Viviano
Cathy Willson
Brian S. Yaldoo
Chris Zebari
Eddie Zeer
Sam Zeer
Tom Zeer
A special thanks to Spartan Stores,
Standard Federal Bank, Value Center
Market, Prairie Farms, and
Interstate BrandsAVonder Bread
Hostess. We couldn't have done it
without you!

A big thanks to Prairie Farms Dairy and Interstate Brand/Wonder Bread Hostess!

Volunteers worked hard and fast!

Delivers In More Ways Than One.

FINANCIAL

iyj4.itjii.|i| EDUCATION

Blue Cross/Blue Full Time Lobbyist

Shield Health Care

AIV Loan Library Annual Trade Show
AFD PAC Committee T.IP.S. Seminars Formal Trade Dinner
SPC Financial Planning Legislative Updates Legal Consultation Scholarship Golf Outing
Verizon Wireless Liaison with Governmental

Agencies

Accounting Advice Annual Seniors Picnic
Coupon Redemption

Monthly Food &
Program

Thanksgiving Turkey Drive
Beverage Report

Beverage Journal
Holiday Show

Clear Rate Long Distance Scholarship Awards

NPS/Chase Credit Card
Acceptance

Northpointe Liquor

Liability Insurance

Security Express
Money Orders

AAA Auto & Home Insurance

Star Workers
Compensation Insurance

Cox, Hodgman & Giarmarco
Estate Planning

For more information on any of these
excellent programs, call:
ASSOCIATED FOOD DEALERS OF MICHIGAN
30415 13 Mile Road * Farmington Hills, Michigan 48034

1-800-66-66-AFD

0 r(248) 671-9600



The Associated Food Dealers of Michigan, and the
Chaldean Federation of America thank the individuals

and the businesses below for their generous
donations to AFD’s 24th Annual Turkey Drive

12 & Evergreen Shell

D& D Service

8 Mile Foodland, Southfield

AAA Michigan

Art Robbie

Arts Liquor & Fine Wine

Banner Super Market

Biggs Super Market

BP of Lathrup Village

Brian Yaldoo

Central Foods Inc.

Chaldean American Chamber of
Commerce

Chaldean American Ladies of
Charity

Chaldean Federation

Cloverleaf Amoco

Cold Spot

Colosseum, Inc. ER Drugs

Comerica

Cox, Hodgman & Giarmarco

Cracker Barrel

Cronin's Party Store

Crossmark

Dante J. Bencivenga

Dollar Castle, Inc

Dr Jacoub Mansour

DTE Energy

Ernie Fisher's Southfield Muffler

Fairline Food

Fairway Foods

Farmers Market, Inc

Farmington Hills Wine & Liquor

Farmington Liquor and Wine

Fast Track

Father & Son Food Mart

Foodland and Co.

Gadaleto Ramsby

Glasgow Wine & Liquor

Global Phones

Harley Davis

Harps, Inc

Highland Park & Save

Holiday Market

Hollywood Super Mkt.

Hyde Park Market

In N Out

James Bellanca, Jr.

James Connelly

Jim Garmo

John Denha

John Orow

Krown Supermarket

Law offices of John Kallabat

Liberty Pharmacy, Inc.

Linwood Egg Co. Inc
Logovision & Trevco, Inc.
M & K Party Store

Mark Karmo

Market Square

Matthews Food & Liquor
Me Vee's

Metro Foodland

Mohave Development Co.
Mug & Jug

Munchies & More

National Wine

New Super Fair Foods, Detroit
Nida R. Samona

Oak Ridge Markets

Oakland Party & Liquor
Palace Party Shoppe

Park Place Liquor

Parklane Cork & Bottle
Parkway Foods

Paul Mona

Plum Hollow Market
Re/Max Classic

Robert B. Jacob

Robert Habib Kas-Shamoun
Rocky Husaynu & Associates
Russ's Party Store, Waterford
Save A Lot

Savon Foods Super Market
Schott's Supermarket
Security Express

Seven Star Food Center
Sharon's Short Stop
Shimoun. Yaldo & Associates
Soamer Jamil

Southfield Center Party Store
Southfield Funeral Home Inc.
Southfield Save-A-Lot
Southfield Town & Country
Spartan Stores

Standard Federal

Stan's Market #3

Suburban Liquor Shoppe
Superland

Ten Lahser Food Store
Thrifty Scot

Tip Top Liquor & Wine Shoppe
Treasure Island

University Food Center, Inc
Vegas Food Center
Vineyards Wine Cellar
Warren Drexel Market
Wendy Acho

Wine Depot Party Shop, Warren
Wireless Toys of Southgate
Wireless Toyz Franchise LLC

Special thanks to Interstate Brands - Wonder

Bread/Hostess, Spartan Stores Inc., Value Center

Market, Standard Federal Bank, and Prairie
Farms/Tom Davis and Sons Dairy!

AFD President Mike Sarafa hands our turkeys

Dr. Mansour, Jim Garmo and Rocky Husaynu hand out

turkeys.

Standard Federal's Sonya Haio and
Kelley Mires.

Toni Mcllwain and Teresa McCormick of Ravendale
Ed. Center, where AFD delivered turkeys.

AFD Vice President
Dan Reeves

Turkey Drive Co-Chair Harley Davis with
his granddaughter and volunteer
Bethany Line.

Turkey Drive co-chair Chris Zebari.

January 2005 | 29



SUPPORT THESE AFD SUPPLIER MEMBERS

AUTHORIZED LIQUOR AGENTS:
General Wine & Liquor......
National Wine & Spirits....

..(248) 852-3918

(888) 697-6424
(888) 642-4697

(888) 440-0200

Encore Group' Trans-Con, Co..........

BAKERIES:
Ackroyd's Scotch Bakery
& Sausage...
Archway Cookie:
Awrey Bakeries, INC..........c.......
Interstate Brands/
Wonder Bread/Hostess.....
S & M Biscuit Dist. (Stella D'Oro).
Taystee Bakeries......

(313)532-1181
. (616)962-6205
... (734) 522-1100

.(586) 792-7580
(586) 757-4457
(248) 476-0201

BANKS:

ATM of America....
ATM of Michigan
Cash Depot...
Comerica Bank
Fifth Third Bank .
Peoples State Bank...
Standard Federal Bank

. (248) 932-5400
. (248) 427-9830
. (920) 432-5777
. (313) 222-4908
. (248) 603-0550
. (248) 548-2900
. 1-800-225-5662

BEVERAGES:
Absopure Water Co...
Allied Domecq Spirits U SA
Ambassador Service Group
American Bottling..
Anheuser-Busch Co
Bacardi Imports, Inc
Brown-Forman Beverage C
Brownwood Acres

. 1-800-334-1064
..(248) 948-8913
(248) 879-7704
313) 937-3500
800) 414-2283
248) 476-6400
734) 433-9989

Central Distributors
Click Wine Group..
Coca-Cola Bottlers of MI

...Auburn Hills (248) 373-2653
Detroit (313) 825-2700
.Madison Heights (248) 585-1248
Van Buren (734) 397-2700
Port Huron (810) 982-8501
(248) 583-1765
(513) 412-5318
.(800) 462-6504
.(248) 647-0010
.(313) 867-6900
.(313) 925-1600
.(248) 471-2280
.(248) 363-5300
.(313) 584-2800
.(313) 867-0521
.(313) 865-3900
(810) 794-1300
.(248) 858-2340
.(313) 892-3000
.(313) 278-5400
. (734)439-3280
. (269) 382-4200
. (313) 538-5609
..(231) 386-5201
...(586) 254-5650

(734) 946-6250

Coffee Connection.
Coors Brewing Co..

Eastown Distributors
Faygo Beverages, In
Future Brands.
Galaxy Wine
Garden Foods.
General Wine & Liquor Co.
Great Lakes Beverage ..
Great Lakes Distribution
Hubert Distributors, Inc...
Intrastate Distributing
J. Lewis Cooper Co..
Java Joe's...
Jones Soda
Josulete Wines, Inc.....
Leelanau Wine Cellars.
McCormick Distilling Co.....
Michigan Grape & Wine
Industry Council .......
Miller Brewing Company
MJC Distributors.....
National Wine & Sprits.
(888) 642-4697
Pepsi-Cola Bottling Group

517) 373-1104
414) 259-9444
. (248) 360-1005
.(888) 697-6424

. 1-800-368-9945

(248)334-3512
630) 922-6484
586) 468-1402
(616) 956-6815
(313) 937-3500
(313) 299-5411
(313) 584-7100
(586) 294-9390

Pernod Ricard USA
Petitpren, Inc.....
Schiul Coffee C
Seven-Up of Detroit
Stony Creek Brewing Co
Tri-County Beverage.
Vintage Wines..

BROKERS REPRESENTATIVES:
Acosta-PMI...
Bob Amold & Associates
CrossMark...
Hanson & Associates, Inc

J B. Novak & Associates ..

(734)737-1250
(248) 646-0578
(734)207-7900
...(248) 354-5339

(586) 752-6453

30

(231)599-34kood Egg Company......
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Metro D Sales..
S&D Marketing.

CANDY & TOBACCO:

(734)416-8969
(248)661-8109

Altria Corp. Services, INC................... (734) 591-5500
Brown & Williamson (734) 462-2931
Fubidia, Inc........... (810) 742-8274
Nat Sherman. (248) 202-7339
R.J Reynold (248) 475-5600

CATERING/HALLS:

Farmington Hills Manor
Karen's Kafe at North Valley.
Penna's of Sterling
Southfield Manor....
St. Mary's Cultural Center
Tina's Catering

. (248) 888-8000
(248) 855-8777
.(586) 978-3880
.(248) 352-9020
(313) 421-9220
. (586) 949-2280

DAIRY PRODUCTS:
Country Fresh Dairies..........cccoeenen. (800) 748-0480
Golden Valley Dairy.......... .(248) 399-3120
Melody Farms Dairy Compan (734) 525-4000
Mexico Wholesall .(313) 554-0310
Pointe Dairy 248) 589-7700
Prairie Farms/

Tom Davis & Sons Dairy Co,
Serra Cheese Co.................
Superior Dairy INC.......cc.cocuueene

. (248) 399-6300
(586) 790-8000
...(248) 656-1523

ELECTRONIC AGE VERIFICATION

D.J. King & Associates.....................(800) 781-5316

EGGS & POULTRY:
Consumer Egg Packing Co (313)871-5095

...(248) 524-9550

... (586)725-75&SH PRODUCE:

Aunt Mid Produce Co..........................(313) 843-0840

ICE PRODUCTS:

International Ice, InC...........cccccevnee...(313) 841-7711
Party Time Ice Co...... ..(800) 327-2920
Quincy Ice Co . (248) 968-4290

US Ice COorp .. ...(313)862-3344

INVENTORY SERVICES:
Action Inventory Service
Goh's Inventory Service...

..(586) 573-2550
.(248) 353-5033

INSURANCE:

AAA Michigan. . (800) AAA-MICH
Al Bourdeau Insurance Services, Inc.(248) 855-6690
Capital Insurance Group.... .....(248) 333-2500
Gadaleto, Ramsby & Assoc. (800) 263-3784
JS Advisor Enterprises (586) 242-1331
Frank McBride Jr., Inc.. 586) 445-2300
Meadowbrook Insurance (248) 358-1100
North Pointe Insurance.. (248) 358-1171
North Star Insurance Agency 248) 398-5550
Paulmark Agency 248)471-7130

Rocky Husaynu & Associates.......... (248) 851-2227
MANUFACTURERS:
Art One Sign Expo, Inc (248) 591-2781

General Mills...... 248) 465-6348
Jaeggi Hillsdale Country Cheese . (517) 368-5990
Old Orchard Brands — .......cccccoeeee. (616) 887-1745
Red Pelican Food Products (313) 921-2500
Singer Extract Laboratory. 313) 345-5880
Strauss Brothers Co..... (313) 832-1600

MEAT PRODUCERS/PACKERS:
BarS Foods..
Family Packing Distributor:

(248)414-3857
. (248) 738-5631
or (313) 873-3999
... (810) 557-0055
(313) 873-8200
(517) 568-5035

Hartig Meats...
Kowalski Sausage Company
Nagel Meat Processing Co....
Potok Packing Co.. (313) 893-4228
Strauss Brothers Co. (313) 832-1600
Wolverine Packing Company............ (313) 568-1900

MEDIA:
The Beverage Journal
Booth Newspapers
Detroit Free Press
Detroit News
Michigan Chronicle.....
Suburban News— Warre
— Flint-nd

.(800) 292-2826
. (734) 994-6983
. (313) 222-6400
(313) 222-2000
(313) 963-5522
(586) 756-4000
(248)945-4900

Trader Publishin (248) 474-1800

WDIV-TV4. .(313)222-0643
NON-FOOD DISTRIBUTORS:
Iltems Galore ...(586) 774-4800

J&B Medical Corp............. (248) 324-8900

POTATO CHIPS/NUTS/SNACKS:
Better Made Snack Foods
Frito-Lay, Inc...

Motown Snacks
Kar Nut Products Company
Mexico Wholesale............
Nikhlas Distributors (Cabana)
Rocky Peanut.......cccoccevees
Variety Foods, INC........ccccceeunee

..(313) 925-4774
1-800-359-5014

- (sse) 268-4900

PROMOTION/ADVERTISING:
Art One Sign EXpO.............
Enterprise Marketing.
PJM Graphics.
Stanley’s Advertising & Dist.
Stephen's Nu-Ad, Inc.

...(248) 591-2781
616) 531-2221
313) 535-6400
313) 961-7177
586) 777-6823

RESTAURANTS:
Copper Canyon Brewery.
Pizza Papalis Corp....

(248) 223-1700
248) 540-2426

Rio Wraps............... ... (248) 540-2426
SERVICES:
AAA Michigan. (800) AAA-MICH

Advance Me Inc. .(513) 518-3150
Al Bourdeau Insurance Services, Inc.(800) 455-0323
Alarm-MediC........ccccvvvvninnne ....(248) 349-9144
American Mailers (313)842 -4000
AMT Telecom Group. ..(248) 862-2000
Andrews Brothers Inc.
Detroit Produce Terminal
AON Risk Services....
A.S.C. Security Systems.
Bellanca, Beattie, DeL.is|
Bmno & Bmno Investment Co...
BMC Grocery Systems Speuallsts
Business Machines Co. (BMC)
C-21 Travis/Real Estate..........

313) 841-7400
248) 359-6080
734) 416-5550
..(313) 882-1100
...(248) 540-7350
(517) 485-1732
(517) 485-1732
..... (586) 206-9000
(810)387 -3975

C. Roy & Sons
Carttronics, Inc.... (760) 707-1265
Cateraid, Inc...... .(517)546-8217

Central Alarm Signal.
Check Alert.......
Cherry Marketing Institute
Clear Rate Communications.
Closed Circuit Communications
Copper Mug Vending

. (313) 864-8900
(231)876-1926
.(517) 669-4264
. (248) 968-4290
(248) 682-6400

(248)789

Salim Abraham, Broker....
Secure Checks
Security Express.
Southfield Funeral Home
T & L Acquisition
TD Rowe Corp.... .
Travelers ExpressMoney Gram —

UHY Advisors, Inc.
Variatee Wireless
Vix-Kersch Vending Co (248) 548-1300
Western Union Financial Services .. (513) 248-4900
Westside Cold Storage ... (313) 961-4783
Whitey's Concessions........................(313) 278-5207

... (248)349-1474
(586)758-7221
(248) 304-1900
(248) 569-8080
(313) 381-2266
...(248) 280-4400
(248) 584-0644
(248) 355-1040
(248) 658-5000

STORE SUPPLIES/EQUIPMENT:
Alarm-Medic.....
Belmont Paper & Bag Supply
Brehm Broaster Sales
Bunzl USA.
Culinary Products
DCI Food Equipment.
Envipco

Four Seasons Beverage &Equip.
Hobart Corporation
Martin Snyder Product Sales
MSl/Bocar...
National Food Equlpment

(248) 349-9144
313) 491-6550

(989) 427-5858
(810) 714-1400
(989) 754-2457
...(313) 369-1666
(248)471-4770
(734) 254-0886

...(734) 697-3070

(248) 399-2050

(248) 960-7292
(734) 525-2535
. 1-800-610-4866

TOMRA Michigan.

WHOLESALERS/FOOD DISTRIBUTORS:
Amendt Corp. ..(734) 242-2411
Brownwood Acres .(231) 599-3101
Capital Distributor: .(800) 447-8180
Central Foods Wholesale. .(313) 862-5000
Chef Foods . (248) 789-5319
Consumer Egg Packing Co .(313) 871-5095
CS & T Wholesalers... .(248) 582-0865
Dé&B Grocers Wholesale .(734) 513-1715
Dearborn Sausag .(313) 842-2375
EBY-Brown, Co... 1-800-532-9276
Economy Wholesale . . (313) 922-0001
Elegance Distributors. .(517) 663-8152
Epstein Distributing Co. 248) 646-3508
Food Services Resources. 248) 738-6759
George Enterprises .(248) 851-6990
Great North Foods.... (989) 356-2281
Hamilton Quality Foods .(313) 728-1900
1 & K Distributing (734) 513-8282
International Ice.. .(313)841-7711
International Wholesale ... (248) 544-8555
Interstate Brands/
Wonder Bread/Hostess
n Food:

...(586) 792-7580

Cox, Hodgman & Giarmarco, PC. .
D.J. King & Associates
Detroit Edison Company.
Diamond Financial Products.
Digital Security Technologies.
Eden Foods...
Elite Pest Managemem
Financial & Marketing Ent.
FMS Accounting &

Payroll Providers, .....(615) 294-4055
Freedom Systems Midwest, Inc ... (248) 399-6904
Gadaleto, Ramsby & Assoc.... (800) 263-3784
Great Lakes Data systems (248) 356-4100
Guardian Alarm.............. .(248) 233-1645
JJ Security Systems .(847) 668-2666
Kansmacker......... .(248) 249-6666
Karoub Assomates (517) 482-5000
Market Pros...... (248) 349-6438
Marketplace Solutions.. .(989) 235-5775
Metro Media Associates .(248) 625-0700
Milentek-Energy

Conservation Service..
National Processing Serv:ces LLC
Nordic Electric, L.L.C....
Paul Meyer Real Estate...
POS Systems Management.
Preferred Merchant

Credit Resources......
Premier Energy Marketing
Prepaid Legal Services
REA Marketing...
Sagemark Consulting. Inc
Shimoun, Yaldo & Associates, PC.

. (248) 457-7000
. (800) 781 5316
.(313) 2379225
. (248) 331-2222
. (248) 770-5184
.(517)456-7424

(586) 294-7055
... (248) 5416744

.....(248) 932-1222

(248) 540-7900
... (734) 973-7700
..(248) 398-7285
(248) 689-4608

(616) 794-3271
(866) 348-7605
(586) 777-9700
.(989) 386-9666
.(248) 948-5124
(248) 851 -7900

(313) 538-1511

Kaps Wholesale Foods...
Karr Foodservice Distributors.
Kay Distributing..
Liberty Wholesale.
Lipari Foods.
Metro D Sales.
Mexico Wholesale.
Michigan Quality Sales
MJC Distributors.......
Nash Finch
Nat Sherman
Nikhlas Distributors (Cabana) .
Norquick Distributing Co.
Potok Packing...........
Robert D. Arnold & Assoc,
Roundy's
S. Abraham & Sons.
Shaw-Ross International Importers
Sherwood Foods Distributors.
Spartan Stores, Inc....
Suburban News: Southfield
Flint...
Supervalu Central Region
Tiseo's Frozen Pizza Dough .
Tom Maceri & Son, Inc.
Tony's Pizza Service.
U.S. Ice Corp
United Wholesale Group.
Value Wholesale.
Weeks Food Corp.
Wine Institute . .

1-(586) 447-3500
(734)416 8969

248) 360-1005
(989)777-1891
.(248) 202-7339

(248) 582-8830

. (734)254-1000
(313)893-4228

(810) 635-8411
(419)228-3141
(616)453-6358
. (313) 873-7677

. (313) 366-3100

venn (734)455-1400
248) 945-9000
.(810)785-4200
(937)374-7874
. (586) 566-5710
(313)568-0557
(616) 795-0220

.(313) 862-3344

(517) 267-9600
(248)967-2900
(586)727-3535
(313) 882-7630

ASSOCIATES:

American Synergistics,
Canadian Consulate General
Wileden & Associates...
Wolverine Golf Club, Inc.

313)427-4444
.(313)567-2208
.(248)588-2358
(586) 781-5544



Assets,
continuedfrom page 5.

Stock Gifts

Gifts of securities have somewhat
different rules, but the $11,000
annual exclusion still applies. If the
stock has appreciated, when the
recipient sells the shares, there will
most likely be some capital gains
lax. But if your tax rate is
considerably higher than the
recipient's, the tax bill will be a
great deal lower.

With the new lower capital gains
lax rates that went into effect last
year, now is a great time to give
away appreciated securities to
relatives in low tax brackets.

For instance, let's say your children
or grandchildren are approaching
college age. You can give each of
themup to $11,000 worth of
appreciated securities this year
without any gift or estate tax
consequences. If you’re married,
your spouse can give away $11,000
toeach child too. The recipients of
your generosity can then sell the
appreciated securities and pay only 5
percent capital gains tax, if they're in

A balancing act for
the serious Investor.

the 10 or 15 percent tax brackets.
The sales proceeds can be used to
cover college expenses. For this to
work, however, you and the gift
recipient must have a combined
ownership period of more than one
year.

Warning: This strategy can
backfire if the child is under age 14.
Why? Under the "Kiddie Tax" rules,
some or all of the youngster’s
capital gains may be taxed at the
parents’ higher rate. Of course, that
defeats the whole purpose.

If you're considering giving stock,
you should know this: A gift of
stock can be a wonderful thing, but
it will be more wonderful if you
provide a few facts the recipient will
need later. If this information isn’t
known, it can create problems when
the recipient tries to sell the stock,
which could be decades after you
die. Take the time to provide these
details with your gift:

« Your tax basis (cost basis) in the
stock and the purchase date.

* The fair market value on the day
you make the gift.

« The amount of any gift tax you
might have paid on the appreciation
of the stock.

As you can see, gifts made during
your lifetime can make a great deal
of tax-sense if your estate is large
enough, compared with letting the
assets be eaten away by estate tax.
Still, not everyone is comfortable
with the idea of giving away assets.
You might be worried that you'll
need them someday or you may feel
your children aren't ready to manage
the assets. Both are legitimate
concerns. You may want to maintain
your lifestyle years from now and
not watch your children squander
your savings.

Planned gift giving is not a do-it-
yourself project. You worked hard to
accumulate assets and you want to
make sure theye handled properly.
Consult with your estate planning
adviser to help achieve the greatest
tax savings while maximize your
wealth.

What's in Store for the Estate
Tax?

Wasn't the estate tax repealed?
Technically yes, but there are several
strings attached to the repeal that
might result in your estate
eventually owing tax.

Under a tax law passed in 2001,
the estate tax is scheduled to

gradually be phased out by 2010.
But there's a "sunset provision" that
calls for everything in the law to
revert back to prior law on January
1, 2011 — unless Congress acts to
extend the estate tax repeal.

So if you die before 2010, or
lawmakers decide not to make the
estate tax repeal permanent, your
estate could be liable for tax. Here
are the important figures to
remember for 2004 and later years:

In 2004 the exemption is $1.5
million and the highest marginal
estate tax bracket is 48%;

In the years 2006 through 2008 the
exemption increases to $2 million
and the estate bracket is 46%;

In 2009 the exemption increases to
$3.5 million and the top estate tax
bracket is 45%;

In 2010 there is no limit to the
amount of estate transfers as the
estate tax is repealed for only that
one year period.

Randall A. Denha of Cox,
Hodgman & Giarmarco is an
attorney specializing in the areas of
estate planning, wealth transfer
planning and asset protection
planning for high net worth
individuals.

The most important investment decision you may ever make won’t

be the choice of a stock, bond or mutual fund. It will be how you

decide to allocate your assets. Most industry experts believe that up
to 90% of long-term returns are directly attributable to this one

decision. Asset allocation helps reduce volatility, minimize risk and

optimize return. Sagemark Consulting can help you and your

advisors develop and maintain a personalized, long-term asset

allocation plan—one that balances things just the way you want.

Find out more. Call us today.

Michael J. LoGrasso CLU, ChFC and John M. Bussa

Sagemark Consulting
26555 Evergreen Road 16th Floor « Southfield, M1 48076

800.382-8122

Sagemark

Consulting

A member of Lincoln Financial Group

© 2003 Lincoln Financial Advisors

Advisor) services offered through Lincoln Financial
Advisors Corp., a registered investment advisor Insurance
offered through Lincoln affiliates and other fine companies.
Securities offered through Lincoln Financial Corp ,a
broker/dealer (member SIPC) Lincoln Financial Group is
the marketing name lor Lincoln National Corp and its
affiliates
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We're driving to give you the

competitive

edge.

Your success is our business.

At Spartan Stores, we understand that when Spartan Stores distributes over 40,000 products,
retailers can buy competitively, you can sell and including national and private label brands of
compete more effectively. ThatS why we do grocery, frozen, dairy, meat, seafood, deli, bakery,
everything we can to give you that competitive produce, floral, general merchandise and health

edge. We aggressively utilize our buying leverage, and beauty care items.

distribution capabilities and unique programs to "
The strong customer loyalty to Spartan

provide consumer focused selling solutions. branded products, coupled with the profitability
they provide us, are a key part of our ability to
succeed as an independent retailer against

scenes support that enables us to give our customers

the best shopping experience possible."
—Toms Food Center
Traverse City, Ml

For information on how Spartan Stores can help your business get a competitive
edge, call 616-878-2248 or visit our web site at www.spartanstores.com


http://www.spartanstores.com
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